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Spreenkler Talent Labs:
Growing Milwaukee’s Tech Future

Milwaukee, Wisconsin — home
of the Brewers, Summerfest,
Miller, and Spreenkler Talent
Labs. The final player is the
newest on the Milwaukee scene
but sure to become equally
important. Focused on fostering
the growth of software technol-
ogy startups, Spreenkler Talent
Labs are making a big impact
on the tech sector in Milwau-
kee.

Greg Meier, a co-founder of
Spreenkler Seed Incubator,
explains it is his “great passion
to work with early-stage soft-
ware companies.” This passion
has translated into a successful
entrepreneurial opportunity
that, in turn, develops even
more entrepreneurs. According
to the Spreenkler website,
startups create around 3 mil-
lion new jobs annually. Without

these ventures, there
is no net growth in a
state or regional
economy. Spreenkler _
Talent Labs Seed Incubator is
the cure for this potential
problem, specifically within
Wisconsin’s tech sector.

With help from private organ-
izational funding, the Seed
Incubator has committed over
$300,000 to launch
10 to 15 startups in
2011. The 12-week
program provides a
participant office
space, funding, and
mentor-
ing. Alt-
hough the startup
must be focused
on software tech-
nology, it can take
a variety of forms.
Whether it is a
new app, soft-
wdre ds a service, or an inno-
vative game, the Seed Incuba-
tor will provide participants
with a strong chance of suc-
cess.

ZoomShift Helps Balance
Employee’s Schedules with Ease

ZoomShift

mthe S ler Talent Labs prajec

Ben Bartling, a Senior in the
College of Business, is just fin-
ishing his session with the Seed
Incubator. His startup, Zoom-
Shift, is a web-based staff
scheduling application to sim-
plify the scheduling process for
businesses like restaurants or
hotels. Ben came up with the
idea for ZoomShift after work-
ing at a restaurant in high
school and witnessing the
“messy” scheduling experience.
Competitors in this market do

“Whether it is a new app, software as a ser-
vice, or an innovative game, the Seed Incu-
bator will provide the participants with a
strong chance of success.”

exist, however he feels their
downfall is in the attempt to
fulfill multiple functions. “I
wanted to create something
that would do one thing and
do it well,” explains Ben.

As a finance major, the majori-
ty of Ben’s developing
knowledge has been self
taught. Spreenkler primarily
helped him with the business
model and provided necessary
resources. Ben says the most
helpful aspect is “access to a
strong group of advisors.” The
Spreenkler community is full of
members who are ready and
willing to assist these new

continved on pg. 2
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Spreenkler Talent Lab Seed Incubator, cont.

startups, sharing helpful tips and experi-
ences.

Without the opportunity to participate in
the Seed Lab, Ben says he would have still
pursued his ideas but it would have taken
a very different path and been a much
slower process. Ben has already seen suc-
cess as ZoomShift is currently in closed
beta at one hotel and will soon be in three
restaurants. He plans to focus on this pro-
ject after graduation and, although he has
completed the Seed Lab program, contin-
ue to receive support from his mentors.

Ben’s success story is echoed by many
others who participate in the Spreenkler
Talent Lab Seed Incubator. This success

On the Entrepreneurial Road

has the possibility to make Milwaukee a
strong center of technology startups and
careers. Greg explains that the ease and
speed of building prototypes and testing
ideas has given Milwaukee the opportunity
to compete with other tech hot spots, like
San Francisco. New technological advances,
and programs like Spreenkler, give smaller
cities a chance to “close the gap”.

This information is especially pertinent for
students looking to pursue Information Tech-
nology careers in Brew City after gradua-
tion. Milwaukee offers a great community
of mentors for those looking for advice and
support. Ben explains, “Spreenkler kind of
makes it all happen in Milwaukee, bringing

“Ideas are a dime a dozen,” explains
Matt McElligot, a 2007 graduate of Mar-
quette’s College of Business Administration,
“it's the execution that really matters.” As
a young entrepreneur with lots of experi-
ence, Matt definitely knows what it takes
to be successful.

Matt began working in the IT field prior to
graduation as a web developer for Vil-
corp, Inc. After graduation, he built his IT
and business skills at companies like
PKWARE, Inc. and PhysioGenix. Currently,
Matt is doing front-end web development
at Tech by Design, a company that spe-
cializes in promotional web content.

By building this strong experience base,
Matt has been able to successfully pursue
another dream — entrepreneurship. This
has come in many forms throughout his
professional life. From Apps, to web sites,
to unique social interaction concepts, Matt
has gotten a taste of many types of IT
entrepreneurship.

Thumb Run is an App Matt created “just

Matt McElligott, BuAd2007,
co-owner of Crowds Inc. and
Offermation
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for fun”. It is available on both iOS and
Android platforms and tests the speed of
your digits. By utilizing both his technical
and business management skills, Matt has
been able to create and distribute this free
App. According to Matt, it isn’t about mak-
ing money on a small project like this. He
truly embodies an entrepreneurial spirit
willing to work for the satisfaction of a suc-
cess.

This spirit continues as Matt has offered his
web development services to other start-up
businesses at no cost. The majority of his
development skills were self-taught and
experiences like this hone skills and provide
for continued education. In an entrepreneur-
ial setting, it is the
go-getting activi-
ties like these side
projects that set
someone apart ;
and help make 4
connections toward

future projects.

/¥

Matt’s most daring

the community together, developers and
designers alike.” This tech market is
growing and is sure to provide success
for aspiring entrepreneurs.

For more information about Spreenkler,
please visit their website at
www.spreenklertalentlabs.org

~Maggie Morris

Maggie is working at GE-Healthcare in
the EID program this summer as an intern.

entrepreneurial venture is a current one.
Along with Greg Meier, he has co-
founded Crowds Inc., a company look-
ing to create applications that bring
value to social interaction. Offermation
is a site currently in the launch phase
that will fulfill some of these needs. Ac-
cording to the website, it “allows ven-
dors, publishers and consumers to har-
ness the power of the open marketplace
like never before.”

Someday, Matt hopes to be able to
work from Thailand (if he wants to). He
dreams of “being his own boss” and
having a strong “vested interest” in his
own company. To aspiring IT entrepre-
neurs, Matt offers a few pieces of ad-
vice: networking is critical, gain some
experience before going on your own,
and it is never too late to start coding.

~Maggie Morris

For more information about Offermation, please visit their website at
www.offermation.com
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Take the Jump...But Be Willing to Cope

When you hear the term “startup” and
think of Mick Jagger prancing around on
stage, get your mind out of the ‘80s.
We're talking about business ventures
here, people.

The word entrepreneurship might sound
scary to some. “I'd rather work for Bob.
He seems to have his head swiveled on
straight. I'd much rather work under
someone than make my own rules.” How-
ever, to those adventurous and steadfast
folks, the word entrepreneurship screams
opportunity and lifelong leadership.
“Wow! | can be my own boss. | can man-
age a team and be original with my ca-
reerl”

Think back to your childhood. Remember
when your mother would tell you, “With
the proper skills and talents, you can set
your mind to anything”? Well, Mama
knows best.

One of those brave and determined souls
listened to his mother. Dan Voell, a Mar-
quette University Graduate School of
Management alumnus, prepared himself
for success early on when he was a stu-
dent.

it had to be shut down after about a
year. Voell says, “We had a fortune 50
client and some regional clients. We in-
terviewed for YCombinator [a funder for
startup companies]. We made a little
money, but in the end, we didn't see how
we could scale it. We ended up closing
the doors in December 2010 and sold
some of the assets of the company.”

The finale of a startup should not knock
someone down. Voell kept his chin raised
and decided to go down a new road in
January 2011. | asked Voell what he was
currently working on: “I'm currently work-
ing on KnockDown Ninja
(www.knockdownninja.com) which is a
unique approach to social shopping. We

“Think back to your childhood. Remember when your
mother would tell you, ‘With the proper skills and
talents, you can set your mind to anything’? Well,

Mama knows best.”

help procrastinators find discounted last-

minute [fashion and entertainment] inven-

tory. We will be launching it in the next
O I l 2 2 month.” | don’t know about you, Reader,

It all started back in 2009 when he and
his team won the Marquette Business Plan
Competition. The name of their business
project was GoBuzz, a Web site portal
that was meant to be used by executives
to monitor and track important changes to
businesses, industries and people in gov-
ernment publications, traditional media
and social media. Users of GoBuzz.com
would then use this information to
strengthen relationships and build a busi-
ness.

Speaking on behalf of our aforemen-
tioned friend Mick Jagger, “You can’t
always get what you want.” GoBuzz.com
was initially successful, but unfortunately,

Dan Voell, MBA 2009,
co-owner of GoBuzz and Knock-
down Ninja

but that sure sounds appealing to me.
Perhaps | should bring back my habit of
shopping online during lectures...

In order to find a need for what needs to
be developed, Voell explains that he
utilizes Google Tasks, which is a prevail-
ing task manager software that keeps
track of events, dates, and is also very
useful for simple note taking.

Voell is very proactive in his business ap-
proach. He seeks out potential customers
right away to
assure he can
stand on sta-
ble ground.

“Once | have

YOUCAN'T

= ALWAYS GET =

WHAT < WANT

YOU JUST MIGHT FIND
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suit their needs. With KnockDown Ninja
we had 15 customers signed up before
we wrote a line of code,” Voell says.
With a customer base like this, it can
make a business very exhilarating. It is
crucial to understand cus-
tomers and move forward
to satisfy their needs and
wants — a basic marketing
principle that all business-
people supply.

Voell is working on this
project full time at
Spreenkler Tech, a compa-
ny that helps software entrepreneurs
launch their products.

Being an entrepreneur takes risk, creativi-
ty, an open mind, lots of patience, and
the ability to cope with failure. Some-
times, however, it is a great feeling to
shower in success.

~Ceara Milligan

Ceara is a Junior in IT and Marketing. She
has accepted a summer internship at Or-
bitz.com.

’ﬁ KnockDown Ninja

an idea | like, |
before | do
anything else,
| talk to po-
tential buyers
of the product
to help shape
the idea to
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Your Biggest Advocate: YOU!

We all get down in the dumps, especially
in the seemingly never-ending Wisconsin
winter. But when it comes to career de-
velopment, the worst thing you can do is
dig yourself into a hole. In actuality, you
should be your best advocate when it
comes to your career.

If you are like me, you might find it diffi-
cult to distinguish between speaking high-
ly about yourself and bragging, so below
are a few tips on how to be your own
advocate while maintaining professional
modesty:

1. Share your aspirations and
goals with everyone you know
and people you meet.

The reasoning is twofold. Reason One:
who knows who they know? Imagine you
are really interested in the ABC industry
or working at XYZ Company.

It's possible your co-worker, classmate, or
family friend has a connection in that
industry or company and would love to
connect you. You're IN! But if you never
say it, they never know, and you never
meet that person who could change your
life.

Reason Two: the more you explain your
goals, the more you'll develop them. The
first time you explain something compli-
cated, like your career goals, they can
seem a little unwieldy, circling, or impre-
cise. Talking about your goals will help

wrivwy CartoonStock.com El

you to tie up any loose ends, so try it a
few times and notice the improvement.

2. Find something you like, get
good at it, and talk about it.

If you hate
running, you
probably will
never become
an accom-
plished mara-
thoner. The
same can be
true for your
career, so
don't torture yourself trying to get great
at something you hate. You'll excel faster
(and have a much better time doing it) if
you choose something you like to do. And
you'll have an easy topic you like to talk
about in networking situations and inter-
views.

3. Identify your strengths.

If you are like me, you find it difficult to
rattle off a list of things you are great at

" My strength lies in my ability to deny my weaknesses, "

“Talking about your goals will help you to tie
up any loose ends, so try it a few times and
notice the improvement.”

off the top of your head. So my advice is
to start at the end and work backward.

Don’t be shy! Think of something you have
excelled on: a class project, a challenging
exam, an assignment at your internship,
something that resulted in receiving an
award, etc. Now reflect on the tangible
steps you took to succeed in this task, and
voildl, you've got your list of strengths.

4. And, equally as important...
know your weaknesses.

..but not in a self-loathing kind of way.
We all fear the infamous interview ques-
tion, “What is your
biggest weakness?”
and your knowl-
edgeable career
advisor will almost
always tell you to
respond with some-
thing honest, paired
with a description
of how you are
working to improve it.

Rather than inventing a weakness (like
being a perfectionist — please don't use
this in an interview, it's overused and the
interviewer may not believe you are be-
ing sincere), ask yourself the question and
reflect on it honestly. Then you can really
implement strategies to improve yourself
and won’t have to fear this question in
your next interview.

As you can see, becoming your biggest
advocate will take significant thought and
reflection, but | can assure you it will be
worth it! And, of course, as you begin,
reach a plateau, or hit a wall in this pro-
cess, remember that help is on the second
floor. In the Business Career Center
(Straz 277), we're happy to discuss your
goals, help you identify your strengths,
weaknesses and skills, and answer any
other career-related questions you may
have.

~Elizabeth Rullo

Elizabeth is a graduate student studying
College Student Personnel Administration.
She currently works as a graduate assistant
in Marquette’s Business Career Center.
Elizabeth can be contacted at:
elizabeth.rullo@marquette.edu
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A Recap of Our Company Visit

As we hear more
and more about
the innovations
taking place in
the workplace,
we realize how important it is to stay
ahead of the pack, and what better way
than technology. Many insurance firms
across the Midwest rely on the products
and services of Zywave Inc. to ensure
their success in one of the largest indus-
tries in the country.

A few weeks ago, a group of Marquette
University ITSO members visited the Zy-
wave site in Wauwatosa to experience
the culture of this growing company. One
of the most interesting presentations came
from James Elwing, President of the firm.
James started at Zywave in 1996 as a
software intern, an inspiring message for
all of the young and upcoming IT profes-
sionals who seek to gain their footing at a
firm like Zywave. Elwing had a lead role
in the first software product offered by

A Saturday
Well Spent

On Saturday, April 16th, we headed out
to Mitchell Park and the nearby Domes
for the 22nd annual Hunger Clean Up.
With Mitchell Park being home to several
sports fields, we set
out to help clear the
park of garbage
that had accumulat-
ed over the winter
and prepare it for
the highly-
anticipated picnics
and events the sum-
mer will bring.

Our group consisted
of seven energetic
ITSO members who sacrificed their Satur-
day morning to clean the park. Despite
the frigid temperatures and blistering
wind, we drove out to see what surprises
were in store for us after a brief, yet
tasty, breakfast stop.

Upon arrival, the ITSO group quickly

Zywave. Shortly after, he was asked to
expand it into a product that could be
marketed and sold alongside services
available through Zywave. Elwing com-
pleted the expansion and was quickly
promoted to a variety of positions that
got him to his current role as President.

The presentation pointed out key benefits
of starting in a smaller company, includ-
ing greater opportunities and the poten-
tial for both personal and occupational
growth. The members of ITSO who at-
tended were also able to hear from cur-
rent interns within the company, who reaf-
firmed Elwing’s message. They discussed
their involvement in presenting to Zy-
wave'’s upper management, which then
resulted in positive changes to Zywave's
sales process.

Furthermore, ITSO members were made
aware of Zywave's innovative office pro-
cedures which enable software develop-
ers to better concentrate on their work.
The environment focuses on the well-being

HUNGER
CLEAN-UP

spread out to cover as much of the park
as we could in the misting rain. After fill-
ing and dropping off our first trash bags,
we got directions from the site coordina-
tor to head to the North-
east corner of the park, in
search of the “forest.”
After fighting our way
though the mud to the far
side of the park (did |
mention our shoes and
clothes were caked with
mud from the rain the
night before?), large
amounts of trash made it
apparent that none of the
other volunteer groups
had wanted to make the trek to this area.

Combing our way through the trees and
bushes, we found a variety of items: from
an entire set of clothes, to toys, trashed
boxes, tons of old bottles, and even a
knife! Our trash bags quickly filled up as
we worked together to clean up every

of employees by offering flexible work
schedules so they can maintain a balance
between their work and family lives.

Overall, it was fascinating to hear how
the work of a new intern has potential
impact the way Zywave conducts its busi-
ness practices. It is apparent that Zy-
wave employees are focused on looking
forward and promoting innovation. Their
company-wide emphasis on providing the
highest quality products available in the
software industry is their key to staying
ahead of competition.

~Matthew Kendzior

last area of the forest. Finally finished,
we headed back to our “base.”

After lugging the overfilled trash bag
back to the base, no other groups were in
sight. It turned out that we were the last
group left! Not bad, considering that
there were close to a dozen groups that
started at Mitchell Park. Muddy, though
happy for a job well done, we headed
back to campus feeling accomplished
from our time spent volunteering for Hun-
ger Clean-Up 2011. It was great seeing
everyone come out and we hope to see
even more participation next year!

~Michael Harms
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A Little IT Goes a Long Way

What started out as a short-term project
for an Introduction to Information Tech-
nology class unexpectedly turned into a
long-term one. These “terms” | speak of
are measured in semesters. Each semes-
ter, a handful of hopeful companies are
selected to participate as a “client” for
the Introductory to IT course.

During the fall semester of 2010, Urban
Faith Roundtable (UFR) was lucky enough
to act as a client to a team spearheaded
by Matthew Kendzior, along with team
members Meghan O'Neil, Richard Ber-

geron, Kendal Knight, and Sara Sobchak.

These students embarked on their first
database
project,

outlines the mission and provides contact
information.

Upon completion of the database, it became
apparent that Marquette students could con-
tinue to assist Gloria and UFR. However, as
the semester was ending and some of the
group members weren’t even IT majors, this
was no longer a project for an Introduction
to IT course. It is here that ITSO stepped in.

As the semester came to an end, Professor
Ow directed ITSO’s e-board to work with
Gloria to make UFR a continual project.
After returning from Christmas break in Jan-
vary, | met with Gloria to find out what ad-
ditional help we could provide. Before we
met, | googled

meeting Welcome Urban Faith
with Glo- | Roundtable to
ria Wil- get some back-
liams- ground infor-
Phillips to mation on the
find out organization.

ind ou

how they Much.to my
could surprise, the
create a result set was
system empty...but not
that e~ for long! Our
would =1 Qe Bl oeanes primary goal:
save her create a web-
hours of " site for UFR.
work and The peginning of MUITSO’s involvement with UFR: Database created So, what exact-
provide b Matt Kendzior, Meghan O'Neil, Richard Bergeron, Kendal Knight 1Y is Urban
her with ¢ Sara Sobchak Faith

reporting . Roundtable
mecha- (UFR)?

nisms that would have previously been
impossible.

While working on the Microsoft Access
database to maintain records of mentors
and applications, the team members
were able to help Gloria in a few other
ways as well. Sara completely re-
vamped UFR’s logo. It went from the
fuzzy text reading “UFR” to a circular
image of the Milwaukee skyline with a
crisp font, better depicting the organiza-
tion’s goals. Junior IT major Elise Chap-
man also created a Facebook page that

Urban Faith Roundtable is a non-profit or-
ganization whose mission is to aid once-
criminals in returning
to a lifestyle void of
deviant behavior by
providing them with
necessary tools to
lead a more mean-
ingful life. UFR’s vi-
sion is to provide
returning citizens
counseling, job train-
ing, re-entry services,

Urban Faith Roundtable =

Seeking transformation rhmi.'yh faith, education, and action.
- — ol 's =

o s g SN
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Mission Statement:

Urban Faith Roundtable (UFR) works with re-
turning citizens to help them avoid the type of
lifestyle that is a breeding ground for criminal

behavior and provide them the tools to live a

meaningful life.

The new and improved UFR logo, featured
on the organization’s website,
www.urbanfaithroundtable.com

and safe housing to assist them in
properly readijusting to civilian life.

Devoted to Milwaukee’s inner-city, UFR
was also founded to provide Milwau-
kee-central pastors and ministers with
opportunities to access quality educa-
tion and leadership training in urban
ministries. In the hope of ending the
vicious cycle of poverty and violence,
UFR works in rebuilding neighborhoods
in Milwaukee though its two programs,
Positive Returns and Wiser Choice.

Positive Returns provides assistance to
current and formerly incarcerated indi-
viduals returning to Milwaukee’s inner-
city neighborhoods. The program
serves returning citizens in definite
need of transitional services when they
step beyond the confines of a correc-
tional institution. The Wiser Choice
program provides spiritual support, life
skills, and parenting to individuals re-
covering from alcohol, drug, and to-
bacco addiction. There are several
ways to get involved with these pro-
grams.

Volunteers
can be-
come
mentors to
individuals
seeking a
positive
return to
their fami-
ly and neighborhood.
Training is provided, and
tasks are aligned with
one’s skillset or area of
interest. While volunteer-
ing isn't an option for
some, UFR is in need of

Page 6 ITSO...GOOD



UFR, cont.

donations as well. UFR needs the financial
support to equip individuals with the re-
sources necessdry to ensure a positive
return to the community.

After learning about UFR, we were able
to get to work. We updated the Face-
book page Elise created with new infor-
mation. ITSO Co-President Chris Jeske
piloted the compilation of the UFR bro-
chure. We reorganized the structure so
that the mission statement and logo are
the first things a reader sees upon picking
it up. Our hope is to facilitate more par-
ticipation in the Milwaukee community by
simplifying the brochure and initiating a
more intuitive experience for potential
volunteers. | also created an insert for
the brochure that outlined the details for
an upcoming Meet & Greet for staff
members, Board members, volunteers and
friends.

Jean Proctor and | have been working on
the website throughout the semester. De-
signing it is more challenging than we
imagined because it is truly dependent on
our creative abilities.

Deciding on a layout and color scheme
was difficult because of our meticulous
tendencies when it comes to design and

Our Cau 1o Action

©

Posrrive RETURNS:

Asour UFR Posmve Returns How To Ger Invowven
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placement. Creating the banner also re-
quired substantial brainstorming. We
decided to create it in WordPress, a
popular blogging and content manage-
ment platform, so that it will be simple for
Gloria and her staff to edit upon our
graduation next month.

Very close to a finished product, we have
a few important items to tackle, such as
images and perhaps a tweaking of the
layout. We are very excited to make an
impact on UFR, and consequently, the
Milwaukee community. We've taken our
areas of expertise, created something
valuable, and hope that UFR can grow as
a result of our efforts. Even only seeing
the unfinished product, Gloria told us that

the results are “Very impressive” and that
we've “made a dream come true.” Hap-
py to help and pleased with her re-
sponse, the project, though “longer-term”
than we ever anticipated, turned out to
be incredibly rewarding and enriching
experience for all.

~Mary Zidar, VP of Programs (with input
from Jean Proctor, VP of Placement).

For more information about UFR contact
Mary Zidar at mary.zidar@mu.edu or
Gloria Williams-Phillips at
gwproundtable@sbcglobal.net. In addi-
tion, visit UFR’s website, urban-
faithroundtable.com!

On behalf of the Urban Faith Roundtable (UFR) Board of Directors, | thank
you for designing the brochure and website. Your enthusiasm and profes-

sionalism have been inspiring.

All the students who worked in the UFR projects this semester have exem-
plified beautifully Marquette University’s high standards of commitment to

ministry, service and leadership. UFR treasures its partnership with Service
Learning Program. All the students have been friendly and courteous to me

and other UFR staff.

Gloria Phillips
Chair, Board of Directors.

Home AboutUFR Community Collabo Contact Us

Our Call to Action

The Problem:
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How To Get Involved  Training Manual  Upcoming Events

Every year thousands of people will be released from Comrectional Institutions in Wisconsin in retum for

“paying their debt to sociaty.”

The practice of letting people retum to their families and communities with litthe preparation for success
outside prison walls is common- place. In most situations individuals are retuming to a society deeply

changed since they originally went to prison.

They must now leam to navigate a neighbor- hood that may bear little resemblance to the one they left
behind. They may be trying o re- connect with families wha may not want to see them. They have to leam
how to find jobs and get identification. And they must access basic health care, often without financial

x ion, or ing of the paper- work.

The label “ax-offender” is a stigma that rr
citizens.

Our Vision:

these from oppe as returning

We believe it is essential to provide all retumning citizens counseling, job training, re-entry services, and safe
housing to assist them in properly readjusting to civilian life.
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Tess Days inn India

Learn how companies develop software
across national and cultural boundaries. Visit
leading software developers, educational in-
stitutions, and policymakers. Understand the

global business environment.

Ny, " ry

Where are we going?
New Delhi, Mumbai, and
Pune; Cultural immersion
in Jaipur and Agra

Organizations Visited in 2010:
HCL, Deloitte, Infosys, Spider-
Logic, Management Develop-

ment Institute, Zensar

__ How do my credits count?
As IT major elective, business
elective, or graduate
elective.

The Global Technology Experience is open to students, alumni and friends.
For more information, please contact Monica.Adya@mu.edu or Kate.Kaiser@mu.edu.

Announcements
- Thinking Of g Executive Board
Or(:@euccess On Demand. jOining SRR (2010'2011)

ITSO?

Sign up today! Just fill
out the online applica-

Co-Presidents: Eric Wendorff and
Christopher Jeske

Chief Editor: Colleen Osborne
Editor: Adelaide Hocker

April 19th, Tue, 5:30-7:00pm, Olin 202
CRM with Salesforce.com -- where busi-
ness and IT come together -Julia Napoli-

fano. tion (see muitso.org) e VP of Publicity: Abigail Wenninger

Julia the Wisconsin Salesforce.com user and bring it to the next : VP of Programs: Mary Zidar

group and has helped lead Salesforce.com ITSO meeting along VP of Finance: Richard Casper
with a $15 check made out to ITSO. VP of Website: Jean Proctor

deployments in several companies.
VP of Membership: Matthew Kendzior



