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Tom Ganey, vice president of planning and university architect joined Marquette as a 
project manager in the Department of Facilities Services in 1993. He became an assistant 
director in 1998 and director of the Department of Facilities Planning, Design and 
Construction in 2005. He was named university architect in 2007. He was named vice 
president of planning in 2013. 

Ganey is a licensed architect and has worked in a leadership and management role in the 
improvement and operation of facilities while leading more than 20 major building projects 
spanning a 31-year professional career. He has presented his work and the work of his 
colleagues at national and regional conferences; participated on several university and 
professional association committees; and served his community as a volunteer. In 2005, 
Ganey was the recipient of the Marquette University Excellence in University Service Award, 
and in 2009 he was named Project Manager of the Year by Wisconsin Builder magazine. 

During his career at Marquette University, Ganey has been a leader and manager of a 
campus improvement program involving the expenditure of more than $350 million that has 
included construction of eight new buildings and seven major facility renovation projects, 
along with extensive improvements to the campus grounds. During 2012–2013, he helped 
lead the university-wide strategic planning process, serving as co-chair of the Strategic Plan 
Coordinating Committee. 

Ganey earned a bachelor’s degree in architectural studies in 1979 and his master of 
architecture degree in 1982, both from the University of Illinois.  

 

Patrick S. Lawton, Bus Ad ’78, Grad ’80, was elected to the Marquette University Board 

of Trustees in 2013. He serves as managing director of fixed income capital markets at Robert 

W. Baird & Co. He is responsible for all areas of fixed income capital markets, including public 

finance banking, sales and trading.  

Prior to joining Baird in 1988, Pat spent seven years with Merrill Lynch’s Capital Markets 

group, the last three in Chicago. 

He is a member of Baird’s board of directors, serves as chairman of the board of WaterStone 

Financial Inc. and is on the board of the BMO Harris Bradley Center. 

Pat and his wife Colleen met while attending Marquette. They have four children: Chris, Andy, 

Shannon (Bus Ad ’11) and Matt. 

Pat is also a member of the Marquette University President’s Society and the College of 

Business Administration Dean’s Council of Excellence. 
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Stacy Mitz, managing director, outreach and affinity-based giving, oversees the 

programmatic and development responsibilities of the engagement and affinity-based giving 
teams at Marquette University. In this role, she directs the outreach efforts for Marquette 
alumni, parents, and friends. She joined the Marquette Advancement staff in April 2005.   
 
During her time at Marquette, Stacy has helped to nationalize the CIRCLES program, focused 
on diversity initiatives, and worked to increase engagement by providing valuable experiences 
to Marquette alumni. She has received two gold awards from CASE and the Jesuit 
Advancement Administrators (JAA) for her work on the Marquette University CIRCLES 
networking program. 
 
Prior to coming to Marquette, Mitz served as the Senior Manager of Team In Training for the 
Leukemia & Lymphoma Society, where she led a team of five that raised approximately five 
million dollars per year for cancer research.  Before Mitz began working in the non-profit 
sector, she was a forecaster and market researcher based in Cincinnati, OH.  Her client was 
Procter & Gamble. She is a honors graduate from Washington University in St. Louis.  
 

Dave Murphy is vice president for marketing and communication at Marquette University. 

Marquette promises students an education that prepares them to be the difference in the 
world. The role of the Office of Marketing and Communication is to represent that promise 
throughout Marquette's branding, marketing and communication initiatives. Murphy has led 
Marquette's brand marketing efforts for four years, overseeing the development and growth 
of Marquette's brand strategies and working to achieve positive marketplace impact in 
academic reputation, student recruitment, fundraising and alumni relations.  
 
Born in Dublin, Ireland, Murphy received a bachelor’s degree in mass communication from 
the University of Wisconsin–Milwaukee in 1982. He has more than 30 years experience in 
the marketing and advertising field.  
 
Before joining Marquette in 2008 as senior director of brand marketing, Murphy served as 
executive creative director and partner at Versant, a marketing and communications firm in 
Milwaukee.  
Murphy is a member of the Downtown Milwaukee Rotary Club and a member of the VISIT 
Milwaukee Convention Center and Visitors Bureau's board of directors. Murphy also serves 
as chair of the Nativity Jesuit Middle School Board of Trustees. In 1997, the Milwaukee 
Business Journal included him as one of the city’s “Forty Under 40.” 
 
 


